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Project Storefront

Building a community
“center” through a
Project Storefront

e Lots of visitors
e Six articles
» Hub for gathering
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Collaboration

Opportunity Neighborhoods |
Danville Regional Foundation |
Cornell Totten

City-Wide Preservation Plan

PARTNERSHIP
/#»Regional
Prosperity

« Almagro Pedestrian
Improvement Plan

« Community Councils | Danville

Regional Foundation | Joshua Hern Almagro Rental District

« Heart Your Park | Parks and
Recreation | Stephanie Lovely

« Arts and Culture Master Plan | =
Parks and Recreation D R F
v d 4
« Parks and Recreation Master Plan A Bridge to the Future DEVELOPVENT CORPORATION

« Health Collaborative Data

« Danville Neighborhood

Development Corporation
HEART YOUR PARK

Click here to join neighborhood park
efforts, see current park plans,
and view park evaluation findings.

« Regional Plans for Prosperity |
Chamber of Commerce |
Anne Moore Sparks
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9 PLAN Danville

It is exciting to see Plan Danville
become the next interation of what
we envisioned for Heart the Park
three years ago. Plan Danville has the
opportunity to unify our efforts to
create places together.

- Stephanie Lovely, Parks and Rec
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. Lead | Karice Luck Brimmer

. Area 1| Amyia Totten

. Area 2 | James Reynolds

. Area 3 & 4 | Roshay Richardson
. Area 5 | Sonya Wolen

o Area 6 | Felice McWilliams
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Area 1| Amyia Totten

Area 2 | Bernard
Reynolds

oy Area 3 | Roshay "Shay”
Richardson

— Area 4 | Roshay "Shay"
Richardson

B Area S | Sonya Wolen

= Area 6 | Felice
McWilliams




Hunting Hills
Captain Cook

Mt Crosg Rd
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Lowe's Home

S Improvement
Westover Christian P

Danville Mall

Sam's ClubQ

BIRNAM WOOD

anville Science Center

Danville ’D
D,

Q Pilot Travel Center

PA

W8 aE

Memorial Park

Lee Dalton Painting

SCHOOLFIELD Anglers Park

0ld Dutch Supermarketv

Goodyear Golf CIub@ QAdams Construction

Whitfield ™ _

pﬁ\pmuo PI

732

<
%
Fch 4)0,

United States
Postal Service

734

653

964

947

Clarg, M\\\‘J‘d

Mountain Hill

735

Heart Line



PHASE 1

Share

9/22/2023 PLAN Danville Steering Committee #1



Plan Danville Areas
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Use Case Geofence Display Ads

Building distinct audiences

Impressions

Areal Areal
rea rea2
- et Users < ’
A BN Area3 s BN Area3
Total: 251,600 Lo - preas Total: 128,036 Lo - Areas
" | - - |
.
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Website

« PlanDanville.org
was extensively
response tested
to maximize user -
engagement. a

Ve ED/PEAN
| pDartvitle

* Over 1,000 i
unique users
were directed to
the survey
through the site.

9/22/2023 PLAN Danville Steering Committee #1 11



Which messages gain the most
web visits & surveys?

WHERE DO YOUR NEW USERS COME FROM? Disp|qy Ad Website ViSitS Ea rned

New users by First user default channel group ~ ® -

9.1%
Display
Organic Social

Paid Search

0

\

1K 2K 3K 4k m Live Here. Thrive Here. m It's For You. Take 10 Minutes

Referral
Organic Search

Unassigned

A~ <~
A ' 4

Take 10 minutes and

& PLAN Danville

% PLAN Danville
>
)

% PLAN Danville
vy
e

It's for You.
Your Fam .
Your Neighbors.
Your

Live Here, shape the next 20 years

Thrive Here.

v 4

@ { - A
PlanDanville.org @' PlanDanville.org

PlanDanville.org



PlanDanville.org

promotes engagement

“click” event count by Link URL over time

150

100

50

@ httpsz//survey.alchemer.com,/s3/7245949/Plan-Danville-Vision-Values @ https.//goo.gl/maps/aeBq8sBEXgA7qRncA @ hitps:/fwww.facebook.com >

Q, Search..

Link URL ~

1 https://survey.alchemer.com/s3/7245949/Plan-Danville-Vision-Values
2 https://goo.gl/maps/aeBq8sBEXgA7qRNcA

3 https://www.facebook.com/profile.php?id=100089953976523

“click™ event count by Link URL

https://survey.al
chemer.com/...

https://www.fac
ebook.com/p...

https://goo.gl/
maps/57Wh...

https://www.in
stagram.com...

https://goo.gl/
maps/aeBq8s...

[=1]

Event count
click =

2,017
6.27% of total

1,667
137

46

9/22/2023

500 1K 1.5K 2K
Rows per page: 100 ~ 1-21 of 21
Total users Event count per user Bounce rate
7,232 4.45 73.19%
100% of tota Avg 0% Avg 0%
1,086 1.53 100%
70 1.96 100%
14 3.29 100%
Welcome to PLAN Danville 13



and

City of Danville
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Engagement by age

Impressions

L L 1]

2= Demographics

Summary of the demographic groups your ads are reaching by age

and gender

Gender Gender & Age

2564 65+

18-24  25-34 3544 45-54
Equal Bidding on all Demographics

Impressions Age Distribution—
Given Population, Cost, and Availability

CTR « H
[ ]

2= Demographics

Summary of the demographic groups your ads are reaching by age

and gender

Age

Gender & Age

Gender

25-64 5+

18-24 2534 3544 45-54

25-34 age group is 43% more likely to click
than 55-64 age group



Facebook

« 375 followers on the main
PLAN Danville page

- 288 followers on the PLAN
Danville Community Group
since March and it keeps

PLAN Danville

L] ) N
I I IC rea S I I l v 288 likes « 375 followers
L]
Posts  About  Mentions  Reviews  Followers

Audience Lifetime Audience goal <>
Facebook Page Facebook Page likes

followers 129/165

0 374 D

9/22/2023 PLAN Danville Steering Committee #1 16



Facebook Engagemen

-

0

O Love (J Comment

Shakeva Frazier - Follow

| love how we come together to get things done.

Reply 1w OD 6

Love

i

Mark Aron
Shakeva, "BETTER TOGETHER"

Like Reply 1w ODS

Monica Nicole
| will say Danville is probably one of the most compassionate communities | have
lived in. When someone has a tragedy or problem people from all races and

demographics come together to find a solution.

Like

o

Reply 1w

Shakeva Frazier - Follow
Monica Nicole | stand with you on that

Like Reply 1w 033:3

Sheila Baynes

/> Share

Most relevant «

VIR

Monica Nicole so right. Many have so little but are very giving to others.

Like Reply 1w

Write a comment...

© B ®E

9/22/2023
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PLAN Danville

Published by Lydie Kodio @ -
April17 at 3:41PM - Q

‘A

Good afternoon Planning Team !

One of the things we all have in common is that
we are residents of the city of Danville and the
surrounding areas. So here is a very important
question we would like for you to take the time
to answer. In your opinion, what are some of
Danville's strengths?

Comment them down below!

#plandanville #strength #communityenergy
#communityengagement

Edit
007 50 7w
oy Like (J) Comment ~> Share

Most relevant

‘ Brittany Marshall

Positives about Danville is it seems
there are some who want to move
in a more positive direction. Our

Write a comment...

(ENCRCNTGRY

2‘4

PLAN Danville Steering Committee #1 17




31 posts 140 followers 25 following

Instagram

1gh Thursday from 10 AM-3:00 PM
et, Danville VA 24541

« 144 followers on the
PLAN Danville page

« Up 75+ followers 2 weeks ago

@ poSTS

PHA SE 1
¥ Sh:are

WHY DOES PLAN & i)

. POPUP DANVILLEMATTER? 4 WHAT IS " 4
- ALERT! 4‘ PLAN DANVILLE? ~¢ 4

9/22/2023 PLAN Danville Steering Committee #1 18



Instagram Engagement

o SWOC 2w
ABSOLUTELY ! When there
ill there’s a way.

let’s find the way together!
ou can take our suvey and

oice your opinion on what
orks and doesn’t for our

What are some of Danville’s strengths?

Optimism for its future

2 SURVEY

[ o TOo e —
traffic flow are certainl
huge advantages for our

Through the #PLANDanville
comprehensive planning we
want to make sure that we
capture the community’s
voice and that include the
good AND the bad. So we can
fix and build together.

Keep the answers coming,
this is great!

< PLANDANVILLE.ORG

What are some of Danville's strengths?

Low cost of living, no traffic, good
location, the Riverwalk, the Ruby
B. Archie Library

Answer here !

Poor attitude of those who grew
up here/never left/have no
perspective of living elsewhere

hat’s the reasoning behind those
attitudes or lack of perspective?

hat can we do as a City and Communit
to smoothly implement ideas that will
benefit the EXISTING community AND the

incoming one?

It’s important to have these
discussions as we gather
your voices/input for our

comprehensive plan.

IF YOU HAVE MORE TO SAY
PLEASE TAKE OUR SURVEY HERE:

@ LET'S PLAN TOGETHER!

19



Analytics

(Facebook, Instagram, LinkedIn)

Boosted posts analytics

Reach: 67,350
Total number of people who see
the content.

Impressions: 281,332

The number of times content is
displayed, whether it was clicked
or not.

nnnnnn

PHA SE1
Sh: are

3 m}“
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Demographics per survey post
boosted:

“I TOOK THE SURVEY, HOW ABOUT YOU?”"

Age and gender distribution All v Results v
400
300
200
13-17 18-24 25-34 35-44 45-54 55-64

I Women

3%( 48) 63% (974)



Demographics per survey post
boosted.:

“TAKE THE SURVEY, YOUR OPINION MATTERS!

Age and gender distribution All v Results v

200
150
100

50

0
13-17 18-24 25-34 35-44 45-54 55-64

B Men ' Women

30% (119) 69% (270)



Video Campaign

Different mediums to reach

different audiences

@ Views O Watch time (hours)

16.0%

- i

Viewer age

Total

13-17 years
18-24 years
25-34 years
35-44 years
45-54 years
55-64 years

65+ years

13-17 years

18-24 years

25-34 years 35-44 years
Views

Female Male User-specified
46.9% 53.1% 0%
1.9% 21% -
9.8% 12.0% =
13.4% 15.2% =
9.1% 9.6% -
4.5% 6.7% =
5.0% 4.2% -
3.3% 3.2% -

45-54 years

Female
46.9%
1.9%
9.7%
13.4%
9.1%
4.5%
5.0%

3.3%

55-64 years

Watch time (hours)

Male
53.1%
21%
12.0%
15.2%
9.6%
6.7%
4.2%

3.2%

B

65+ years

User-specified

0%

9/22/2023

Operating system
Total

Roku 08
Android
Amazon Fire OS
Smart TV

05

Xbox
FlayStation
Web0S
Windows
Chrome DS
Linux

Nintendo Switch
Macintosh
Apple tvOS

Chromecast

N R

Tizen

8,990
4,358
377
3,260
3,208
1,521
1,225
1,066
756
723
386
195
172

63

Views

31,288

28.7%
13.9%
121%
10.4%
10.3%
4.9%
3.9%
3.4%
2.4%
2.3%
1.2%
0.6%
0.6%
0.2%
0.71%

0.0%

PLAN Danville Steering Committee #1

Watch
time
(hours) L
257.8
746 29.0%
356 13.8%
31.3 12.2%
27.0 10.5%
259 101%
126 49%
10.2  39%
8.8 34%
5.9 2.3%
5.8 2.3%
3.2 1.2%
1.6 0.6%
14  0.5%
0.5 0.2%
01 0.1%
0.1 0.0%
23



Survey reach

- According to census data,
Danville is 48.5% African
American and 41.6% White

«  Over 1,000 people have
engaged the survey

- 75.5% of survey
respondents identify as
white, while 19.2% identified
as African American

«  Our approach utilized in-
person engagement to
gather feedback from
people of color less likely to
respond to an online survey

Percent

. Ethnicity:

80

60

40

20

White

16.4% 65-74

18.7% 55-64

African-
American

9/22/2023

4.6% Over 74 \ [ 1.6% Under 18

I 6.7% 18-24

N

14.4% 25-34

T~

18.2% 35-44

19.5% 45-54 j

American Asian Hispanic Other -
Indian or Latino Write In

and
Alaska
Native

PLAN Danville Steering Committee #1 24



Top biddable search queries
on “Danville” by campaign week

Weeks 1-2: Plan Danville #11
(dan\rille va)(danville register and bee)(danville)

city of danville indeed danville va city of danville va

danville virginia jobs in danville va danville city

P — e —

danville register & bee l plan danville |

things to do in danville va this weekend danville register bee

jobs danville va things to do in danville va

Week 4 Display: Plan Danville #4

P m—

danville city of danville I plan danville I

city of danville va danville economic development danvill
danville va calendar of events midtown market danville va
new stores coming to danville va
new things coming to danville va

what happened to danville virginia dancille va

Week 3 Social Media: Plan Danville #7

(danville va) (danville) danville virginia city of danville

P e w—

city of danville va danville city I plan danville |

danville city va danville register danville usa
what happened to danville virginia danville city jobs
danville danville danville museum danville va new

danvilleutilities com mydanville city danville

Week 5 Display & Video: Plan Danville #1

-

I plan danville (danvilleva)(danville) danville virginia

city of danville danville community market danville city
danville redevelopment and housing authority my danville
city of danville va community market danville va
innosource danville va moving to danville va

new things coming to danville va why is danville va so cheap
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